
How to Access the Webinar

1. Click on your personalized link in your 
registration email to view the presentation

2. For audio, dial 312-878-0211 and use your 
personalized access code 

3. Use the chat box to submit your questions

4. The recorded webinar and slides will be 
posted on www.cliniclegal.organd will be 
available to the public



Tools & Tips for Media 
Outreach

Thursday, February 18, 2010

Moderator: Yen Le, Field Support Coordinator

Presenter: Melissa Williams, Public Affairs 
Officer



Capacity Building Goals

ÅExpand the number of charitable legal 

immigration programsby helping start and 
sustain legal immigration programs

ÅIncrease, diversify, and enhance services



Capacity Building Activities

ÅBoard of Immigration Appeals (BIA) 
agency recognition & staff accreditation

ÅImmigration Program Management 
training and webinars:

http://www.cliniclegal.org/sites/default/fil
es/2010TrngChart-11-16-
09Published.pdf



/ŀǇŀŎƛǘȅ .ǳƛƭŘƛƴƎ !ŎǘƛǾƛǘƛŜǎΣ ŎƻƴǘΩŘΦ
ÅFlow through funding

ÅPrepare programs for significant 
immigration changes

For members:

ÅConsultations with Field Support 
Coordinators

ÅOn-site visits/assessments

ÅLink members & subscribers to CLINIC 
services



Communications Plan

Goals and Strategies

Measurable Objectives

Timeline

Audiences

Expected Outcomes



What will be covered?

ÅIncrease program visibility 

ÅUse media to promote key issues 
(immigration reform)

ÅRespond to a media request/crisis



Who Is the Media?
Traditional/Mainstream Non-traditional



What does the Media Want

ÅInformation
Åindividual story

ÅΨǎŎƻǇŜΩ ƻǊ ǳƴƛǉǳŜ ƛƴŦƻǊƳŀǘƛƻƴ

ÅExplanation about a situation

ÅAccess to lived experiences/reality

ÅRespect



Why do Media Outreach?

ÅIncrease visibility (awareness about program 
& services)

ÅBuild support for an issue (immigration 
reform)

ÅLǘΩǎ ŦǊŜŜΣ ōǳǘ ǊŜǉǳƛǊŜǎ ǘƛƳŜ ƛƴǾŜǎǘƳŜƴǘ



Increasing Visibility

Be strategic 
ï Engage local media (Letter to the editor, 

Op-Ed (opinion-editorial article), 
commentary on local public radio 

ïDevelop a media list

ïDevelop a media plan 

ïUtilize social media



Sample Media List
NAME TYPE OF 

MEDIA

NAME 

OF 

MEDIA

EMAIL PHONE 

NUMBER

Kathleen Miller Newspaper Washington 

Examiner

kmiller@dcexaminer.co

m

202-903-2000

Sam Quinones Newspaper Los Angeles Times sam.quinones@latimes.c

om

213-317-5000

Victor Ramos Newspaper Orlando Sentinel vramos@orlandosentine

l..com

407-420-6186

Mark Spencer Newspaper Hartford Courant Mspencer@courant.com860-647-5341

Adriana Chavez Newspaper El Paso Times Achavez@elpasotimes.c

om

915-546-6117



Increasing Visibility

Be proactive
-Develop a media plan

-Offer story ideas 

-Offer background information



Media Plan

Components of a media plan
ïSelect spokesperson(s)

ïDraft major talking points on primary issue(s)

ïProcess for responding to media requests

ïDevelop media listand cultivate relationship with 
the individuals on the list



Engaging Local Media 

Letter to the Editor Op-Ed

-- Brief

-- Addresses a particular 
topic

-- Responds to a story

-- More expansive

-Should be current

-- Addresses a particular 
topic

VS



Sample Letter to the Editor
February 6, 2009

LETTER; The Failures of Our Immigration Detention System

To the Editor:

''Another Jail Death, and Mounting Questions'' (news article, Jan. 28) reports yet another detainee death in a facility

that contracts with the federal government to hold immigrants facing deportation. On Jan. 16, you reported that

Immigration and Customs Enforcement officials had ordered an end to their contract with a Rhode Island detention 

facility where Hiu Lui Ng, a computer engineer from China, died last year.

The circumstances of these deaths reflect a pervasive problem within the American immigration detention system.

A federal investigation into Mr. Ng's death uncovered a system in which lack of oversight, combined with  negligence

and hostility toward noncitizens, led to deadly consequences.

This investigation echoes the stories of the more than 80 other immigrants whose deaths have been documented in 

the last year. Immigrant advocates have long recognized that the system is dysfunctional and dangerous. The

National Immigrant Justice Center routinely responds to detainee complaints of lack of access to health care.

It is clear that the failures of the current immigration detention system are widespread and not merely isolated 

incidents. Congress and the Obama administration must make reform of this broken detention system a priority.

Mary Meg McCarthy 

Executive Director 

Heartland Alliance's National Immigrant Justice Center 

Chicago, Jan. 28, 2009

http://www.nytimes.com/


Engaging Local Media 

Comment at the end of online news 
stories

Consider a podcast/audio commentary on 
local public radio station



Promoting an Issue

ÅSocial Media

ÅSpecial Events

ÅPress Conference

ÅPress Release



Social Media

- Tell your side of the story

- Use your own voice

- Promote advocacy among audience



Special Events

ÅRally

ÅVigils

ÅWorkshops

ÅEthnic Celebrations



Press Conference

When to hold a press conference?

ïTo announce a major initiative/program

ïTo highlight a unique case/issue 
(locally/statewide/nationally)



When to distribute a press release? 

ïTo highlight organization position

ïTo comment publicly on an issue

ïTimely and relevant

Press Release



Sample Press 
Release

Contact Person

Solid and Informative 

Headline

1st & 2nd Paragraphs: Highlight 

issue/concern of your organization

Follow up Paragraphs: 

Expound on position of 

your organization



Responding to a Media Request

PROACTIVELY
(you want tocomment)

Draft general talking points (TP) on issue

Decide on method of contact (letter to the 
editor, op-ed, press release, story idea)

Have spokesperson contact media



REACTIVELY
ό¸ƻǳΩǾŜ ōŜŜƴ ŀǎƪŜŘ ǘƻ ŎƻƳƳŜƴǘύ

5ƻƴΩǘ ŀƴǎǿŜǊ ƛƳƳŜŘƛŀǘŜƭȅΣ ōǳǘ ōŜ ǘƛƳŜƭȅ

Follow media plan

Stick to talking points

bŜǾŜǊ ǎŀȅ άbƻ /ƻƳƳŜƴǘέ

Responding to a Media Request



Sample Media Crisis

An anti-immigrant bill has just passed in the 
state legislature, reporters are anxious to get 
the perspective of local advocates

A vicious, violent crime has been committed by 
an undocumented immigrant. The alleged 
suspect once received services from your 
organization. The media is calling for a 
comment. 



Responding to a Media Crisis

Put media plan into action
ïCollect reporter name, angle, and deadline

ïContact spokesperson(s)

Draft main TPs

Call back



www.cliniclegal.org

Transitional Phrases

Å¢ƘŀǘΩǎ ŀƴ ƛƴǘŜǊŜǎǘƛƴƎ ǇƻƛƴǘΣ ōǳǘ Χ

Å²ŜƭƭΣ ǿŜ ǿƻǳƭŘ ŘŜǎŎǊƛōŜ ƛǘ ŀǎ Χ

Å[ŜǘΩǎ ƴƻǘ ŦƻǊƎŜǘ ǘƘŜ ōƛƎ ƛǎǎǳŜ Χ 

ÅActually, our parishioners/the husbands and 
ǿƛǾŜǎκŎƘƛƭŘǊŜƴ ǘƘŀǘ ǿŜ ǘŀƭƪ ǘƻ Χ



www.cliniclegal.org

5ƻΩǎ ǘƻ wŜƳŜƳōŜǊΥ

ÅStay on message

ÅBe friendly

ÅAlways tell the truth

ÅNothing, NOTHING is off the record

ÅNever get upset or antagonistic with the 
reporter



Resources
Justice for Immigrants (media): www.justiceforimmigrants.org

New America Media (ethnic media): www.newmedia.org

The SPIN Project (training): www.spinproject.org

Opportunity Agenda  (research): www.opportunityagenda.org

Immigration Policy Center  (fact sheets): 
www.immigrationpolicy.org

!ƳŜǊƛŎŀΩǎ ±ƻƛŎŜ (fact sheets): www.americasvoiceonline.org



CONTACT CLINIC

Melissa Williams ςPublic Affairs Officer

202-635-5810 or mwilliams@cliniclegal.org

Yen Le ςField Support Coordinator

202-756-5546 or  yle@cliniclegal.org


